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Gender inequality in entrepreneurship 
and STEM represents a significant 
missed opportunity for Australia’s 
economy.

Women are severely underrepresented 
as entrepreneurs with just one female 
entrepreneur for every 1.8 males.1

There is a larger gap between male and 
female entrepreneurs in Australia than 
other OECD countries.2

Today, Australia’s small and medium 
businesses employ around 7.6 million 
people and contribute $705b of 
industry value added, making SMEs and 
entrepreneurs that run them a crucial 
engine of growth.3

Achieving equality in entrepreneurship 
requires women to have key 
entrepreneurial and STEM skills. 
Research suggests that the foundations 
of gender inequality in entrepreneurship 
can be traced back to the school years 
and early adulthood. A gap begins to 
open up in the confidence, interest and 
aspiration of female students in relation 
to STEM from primary school and widens 
at tertiary level and in the workforce.

This report aims to understand the 
barriers contributing to future female 
entrepreneurs and identify the levers 
needed to close the gender gap and 
increase the number of women-run 
businesses in Australia.

About the report

1. source AEG Evaluation Report - Accenture
2. source AEG Evaluation Report - Accenture
3. source AEG Evaluation Report - Accenture
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44% of employment 
growth has come from 

small and medium 
enterprise.1

50% of economic 
growth has come from 

small and medium 
enterprise.2

Only 1 woman 
entrepreneur for every 1.8 

male entrepreneurs, women 
are underrepresented.3

Just 20% 
of STEM pipeline are 

women.4

Context

Over the last decade…

Women are under 
represented as 
entrepreneurs in Australia, 
but represent a significant 
opportunity to stimulate 
future growth for the 
Australian economy.

1. source AEG Evaluation Report - Accenture
2. source AEG Evaluation Report - Accenture

3. source AEG Evaluation Report - Accenture
4. source AEG Evaluation Report - Accenture
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COVID-19 has highlighted the important role that small businesses play in the community 
to young women of Australia.

Putting a spotlight on entrepreneurship, 44% of young women stated they are now more 
interested in starting a business as a result of the global pandemic.

Executive summary

The pandemic has reinforced the instability 
of the workforce with many experiencing job 
losses. It has also allowed young women the 
time to think through what they want to do 
in their career and life, and many have seen 
online businesses thrive during the crisis. 

Close to half of all young women (48%) didn’t 
have a role model who was a business owner 
during their school years, and only 3% of 
women felt that school prepared them to 
run a business or bring an entrepreneurial 
idea to life. 

The vast majority of young women felt 
school was focused on preparing them 
for exams, ATARS and going to university, 
“grooming you to get a ‘traditional job’.”

 Despite this, more than half of all young 
women (57%) could see themselves running 

a business or bringing an entrepreneurial 
idea to life in their future, and more than 2 
in 3 women (68%) are interested in running 
their own business.  The driver for young 
women is to do something they love for a 
living, build something that they are proud 
of and to follow their dreams and passions. 
Starting a business offers young women 
flexibility and freedom to work on your own 
terms. 

“Seeing other women like me start their own 
businesses online”, is the primary trigger for 
young women to think they can make it, 
reinforcing the critical role of mentorship and 
role models in the career development of 
future female entrepreneurs. 

44%
of young women 
said they are now 
more interested 
in starting a 
business as a 
result of the 
global pandemic.
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1
Young women 
have the 
motivation 
and skills to be 
business owners

The majority 
(68%) are at least 
interested in the 
idea of being a 
business owner or 
entrepreneur.

The desire to be 
a women-led 
business owner 
is driven by doing 
something they 
love for a living, 
building something 
they can be proud 
of and following 
dreams and 
passions.

3
Role models play 
an important 
role providing 
inspiration and 
belief “they can do 
it too”

71% agree women 
role models enable 
them “to be 
inspired by others 
like me who have 
achieved success 
motivates me to 
think I can do it 
too”.

40% of young 
women were 
inspired to start 
a business after 
having seen 
another women 
do it.

Create resources for young women 
which help ‘kick-start’ their 
business ideas and develop real 
practical skills. 

Access to financial knowledge, 
backing and advise on the costs 
involved in starting a business is 
also important to accelerate future 
female entrepeneurs.

2
The barriers are 
not knowing 
where to start and 
a lack of financial 
knowledge

There is a lack of 
knowledge and 
confidence about 
where and how to 
start a business. 

More than  
2 in 3 women 
don’t know where 
they would start 
and are worried 
about failing.

74% of women 
feel they need 
to be in a strong 
financial position 
before considering 
entrepreneurship, 
and believe it 
would be hard 
to get financial 
backing.

Key findings

4
A range of 
resources would 
be valued to 
suit different 
learner styles and 
preferences

Women are 
interested in a wide 
range of resources 
including online 
courses, in person 
training, websites 
with downloadable 
resources, videos 
and eLearning.

Practical guidance 
around finance, 
setting up a 
business and 
skills such as 
communication 
and time 
management 
would be valued.

Amplify more female role models 
that 18-24 year old women can 
relate to, and increase their visibility 
across media channels.

Further support for networking 
programs that bring together 
aspiring female entrepreneurs with 
role models will likely accelerate 
future female founders. 

Recommendations:
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The research approach

A two phased research approach was applied including qualitative exploration amongst 
young women considering entrepreneurship followed by a large, robust representative 
quantitative study to validate the findings nationally. The insights uncovered in the first 
phase were used to inform the survey design in phase two. This report represents the 
key findings across both stages of research. 

Phase 1:
Qualitative online forum

Online forum was conducted amongst a 
national sample of females (18-24) who are 
considering or have a passion to start their 
own business one day.

Sample size: equivalent of 3 focus groups 
nationally (n=23) moderated in a 1 hour group 
discussion between 6-9pm. 

Incentive of $80 per person, recruited 
through phone based recruitment partner 
(Q&A Recruiting).

Explore drivers influencing entrepreneurship, 
language used, skill sets, knowledge and 
support needed to help women realise their 
dreams.

Online forum conducted on Wednesday 10th 
February 2021.

Phase 2:
Large-scale nationwide survey

Nationally representative online survey 
amongst over n=1,000 females aged 18-24 
years.

Fieldwork conducted through online panel 
partner TEG Rewards. 

Data coding and analysis conducted to 
identify significant differences which tell a 
story in the data.

Sampling was conducted between Friday 
26th February to Tuesday 9th March 2021. 

The sample size has a strong degree of 
reliability, at the 95% confidence interval the 
sample of n=1,000 has a margin of error rate 
of +or- 3.02%.

The research project aims to uncover relevant and inspiring 
insights in young females (18-24) to inform the delivery of the 

Accelerator for Enterprising Women initiative.
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Impact of COVID-19 
on young women
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COVID-19 has brought focus to the role 
of small business and allowed women to 
reflect on their career goals

 How has COVID-19 had an impact on your views about your 
career or job outlook? Base: Total n=1035

For over 7 in 10 young women, the impact of 
COVID-19 has been a heightened appreciation for the 
important role small business plays in the community.

77%

73%

63%

60%

48%

Highlighted the important role of small business in the community

Reinforced the instability of the workforce seeing people lose jobs

Allowed me time to think through what I want to do in my career and life

Allowed me to access more online learning and my tech capability 
has improved

Made me think it’s a good time to start a business, I’m seeing many 
online businesses thrive and grow

Impact of COVID-19 on career outlook

Non-Indigenous women 
are more motivated by 
the role of small business 
in the community (78% 
non-Indigenous vs 66% 
Indigenous).

Non-English speaking 
women are more likely 
to have accessed more 
online learning during 
COVID-19 lockdown (68% 
non-English speaking 
households vs 57% 
English speaking).

78% 68%

COVID-19 has 
shown young 
women the value 
of small business 
in the community 
and reinforced 
the instability of 
‘traditional jobs’ in 
the workforce.
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Covid-19 has spurred an interest 
in entrepreneurship

 Has COVID-19 made you more or less interested to start your 
own business or bring an entrepreneurial idea to life one day? 
Base: Total n=1035

44% 
It’s made me 

more interested

50% in non-English 
speaking homes 

(Significantly higher 
level of interest)

13%
It’s made me 
less interested

43%
Nothing has 
changed

“I think the global 

pandemic will 

really shape 

the way we see 

entrepreneurship 

and create very 

smart young 

business owners.”

“COVID-19 has not 

impacted my plans, 

if anything it has 

spurred my passion 

on. The downtime 

in lockdown has 

given me more 

opportunity to plan.”

“It has definitely 

made me want to 

be a business owner 

more than ever. It 

is so calming and 

secure knowing I 

have my business 

and it can’t be taken 

away as easily as a 

job can.”

“... Seeing the 

uncertainty brought 

about with the 

outbreak, job losses. 

I now see that 

having multiple 

income streams 

is essential to 

maintain a stable 

lifestyle.”

“

Impact of COVID-19 on career outlook
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Measuring the 
influence and impact 
of schools on future 

female founders
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How well schools encourage female founders

48% of women did not have business or 
entrepreneurial role models during their 
school years

 During school years, did you know anyone who was running 
their own business? Base: Total n=1035

 
 
 
 
 
 
 
 
 
 
 
 
 

41% 
yes

11%
Not sure

48%
No

“I think women should be taught 

more about business throughout 

their education and given more hope, 

guidance and skills to feel confident 

about their life and their goals. 

I also wish more successful female 

business owners were spoken about in 

the media so that women can be more 

exposed that it is very possible to be a 

business owner.”

Close to half of all 
18-24 year olds did 
not know of anyone 
who ran their own 
business or was 
an entrepreneur 
during their school 
years.

18-19 year olds 
are more likely 
to have known 
someone who has 
a business (51%) 
compared to 
20-24 year olds. 

There is a lack of business owner 
role models exposed to school 

aged girls which inspire women 
into entrepreneurship and STEM.
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How well schools encourage female founders

School doesn’t prepare young women to 
be business owners

 In your opinion, what do you think your school was most 
focused on? Base: Total n=1035

68%

36%

17%

3%

For exams and getting a good score

To go to university or further education

To go into the workforce

To run a business or bring an entrepreneurial idea to life

“High school grooms you 

to go to university and 

get a traditional job.”

Belief is consistent across all young women 
that school is focused on preparing you for 
exams, getting a good ATAR score and going 
to university, rather than preparing you for 
the workforce or starting a business.

In homes where a language other than 
English is spoken, significantly more 
felt that school prepared them more for 
going to university (43%).

Women are likely to need resources 
to fulfill the gaps in business 
skills, STEM and entrepreneurship 
currently not learnt in school.
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Views about gender 
bias from a women’s 

perspective
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50% of women are aware of the gender bias 
that favours men

 Only 8% of Australian start up businesses are female and 1 in 
3 companies are run by women. Why do you think there are 
fewer entrepreneurial women compared to men? 
Base: Total n=1035

Views about gender bias from a women’s perspective

50%

40%

37%

36%

There is a gender bias that favours males

Limited programs to build confidence in young women

Schools don’t encourage girls to be business savvy

Limited programs to encourage girls into STEM from a young age (Science, 
technology, engineering, maths)

32%
Lack of mentorship programs for women

32%

Women have other priorities, like raising a family and looking 
after their household

28%
Lack of access to training, resources and support for women

26%
Successful business women in the media aren’t seen in a good light

16%
Men are more confident to start a business

5%
Men are more ambitious than women
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A contributing reason to 
the gender gap in start-ups 
is that half of women feel 
there is a natural gender 
bias that favours males 
(50%), and 40% feel there 
are limited programs to 
build confidence in young 
women.

Women aged 20-24 are 
more likely to say women 
have other priorities (35% 
vs 23% aged 18-19) and men 
are more confident (18% vs 
11% aged 18-19).

Metro women are more 
likely to say a lack of access 
to training and a lack of 
resources and support (30% 
vs 22% regional) is a key 
contributer to the gender 
gap.

For young women it is evident there is a gender bias 
that favours males in entrepreneurial careers. There is a 
clear need for programs to build confidence and skills 
for young women to address this gender bias.
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Views about gender bias from a women’s perspective

33% of women think females naturally 
have the skills to run a business, compared 
to men

 The essential skills for running a business or being an 
entrepreneur includes being good at problem solving, being 
empathetic, being a good communicator, time management 
and being a creative thinker. Who do you think is most likely 
to naturally have these skills? Base: Total n=1035

33% 
Women

3%
Men 64%

Both, gender 
doesnt matter.

“It’s the most inspiring thing 

(seeing and hearing others’ stories), 

it wasn’t until I discovered these 

people that I was like ‘wow maybe 

this is possible for me’.”

17



Interest and 
understanding of 
entrepreneurship
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Over half of young women can see 
themselves running their own business 

 Thinking about your future, could you see yourself running 
your own business or bringing an entrepreneurial idea to life? 
Base: Total n=1035

Interest & understanding of entrepreneurship

19% 
No

24%
Not sure

57%
Yes

Yes Age Region Indigenous status Speak English  
at home

Total 18-19 yrs
20-24 

yrs
Metro Regional Yes No Yes No

57% 55% 58% 58% 55% 57% 57% 56% 63%

n=1035 n=272 n=763 n=680 n=355 n=56 n=966 n=806 n=224

There is an underlying desire 
for young women to run their 
own business or bring an 
entrepreneurial idea to life 
that is not being realised.

“I would like to earn enough to 

support myself and one day, a 

family, and keep working and 

creating so I can focus on the 

good things in life.”
19



4%
Not interested at all

7%
uninterested

More than 2 in 3 women are interested in 
the idea of being an entrepreneur

 How interested are you in starting your own business 
or bringing an entrepreneurial idea to life one day? 
Base: Total n=1035 

Interest & understanding of entrepreneurship

45%
Interested

18%
Neither interested 
or not

24%
Very Interested

2%
Already a business 
owner

‘Very 
Interested’ Age Region Indigenous status Speak English at 

home

Total 18-19 
yrs

20-24 
yrs Metro Regional Yes No Yes No

24% 23% 24% 25% 21% 27% 24% 22% 32%

n=1035 n=272 n=763 n=680 n=355 n=56 n=966 n=806 n=224

69% total
interested

Blue = sig higher @95% Pink = sig lower @95%
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The high interest suggests high potential if young women 
can be given the right tools to succeed

More than 2 in 3 young women have a 
desire to one day start their own business 
or bring an entrepreneurial idea to life 
(69%) and 1 in 4 (24%) are very interested.

Young women from non-English speaking 
households are more likely to be ‘very 
interested’ in owning a business or being 
an entrepreneur in the future (32%).

+
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More than 1 in 10 young women don’t know 
the meaning of “entrepreneur”

Interest & understanding of entrepreneurship

What comes to mind when you think of an ‘entrepreneur’? 
Base: Total n=1035

Someone who applies 

their thinking and skills 

to build something that 

gives them value.

Someone who starts 

their own business or 

creates their own job.

Someone with an 

innovative idea who 

is launching it into a 

business.

An individual who 

starts and creates 

their own business or 

product from scratch.

Creative, influential, 

gamechanger, smart 

individual who brings 

great ideas and 

changes the world.

I think of an ideas 

person, who is driven 

and constantly has a 

few projects on a go 

at once.

Person who improve 

something or create a 

new thing or concept.

Someone who starts a 

business or someone 

who has thought of an 

original idea/product to 

be sold.

Someone who goes off 

on their own and builds 

a brand for themselves 

and has a few projects 

on a go at once.

“ “ “

“ “ “

“ “ “

22



Don’t 
Know Age Region Indigenous status Speak English at 

home

Total 18-19 
yrs

20-24 
yrs Metro Regional Yes No Yes No

13% 13% 13% 11% 15% 21% 12% 13% 11%

n=1035 n=272 n=763 n=680 n=355 n=56 n=966 n=806 n=224

Lower knowledge from 
Indigenous women (21% 
don’t know) and women in 
regional areas (15% don’t 
know the meaning of 
entrepreneur).

There is a need for 
educational programs and 
support for young women.

Young Australian women were familiar with the term 
entrepreneur, which was generally seen as a person who 
runs their own business and creates a unique idea. 

“Somebody who runs their own business and uses their 
ideas to make a living for themselves.” 

The language of an 
‘entrepreneur’ is familiar 
with 8 in 10 young women.

“A self driven and motivated 
individual who is passionate 
about sharing their business.”

Blue = sig higher @95% Pink = sig lower @95%

23



Drivers and barriers 
of entrepreneurship
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Passion, achievement and following dreams 
are key motivators for women

 How much do you agree or disagree that the following are 
good reasons for you to start your own business or bring an 
entrepreneurial idea to life? Base: Total n=1035

Drivers and barriers of entrepreneurship

66%

63%

60%

56%

Do something I love for a living

Build something I’m proud of

Follow my dreams and passions

Sense of achievement in making something that is my own

55%
Flexibility and freedom to work on my own terms

49%
A career with meaning that make a difference

49%
Financial reward – to support myself financially and my family

48%
To pursue an opportunity to bring my idea to life

48%
More control over my life

19%
Where I live has limited job / career opportunities

“I want to pursue my passion in making things.”
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There are many 
potential rewarding 
aspects to owning a 
business for young 
women.

Communicating the 
message of doing 
something you love for a 
living is engaging young 
women and will attract 
more young women into 
entrepreneurship.

These are stronger 
drivers than 
flexibility and 
financial reward, 
though these do 
also hold appeal.

Common themes 
among the 
most appealing 
statements are 
women doing 
something they 
love for a living 
and a feeling of 
achievement that 
they will be proud 
of building.

of young women 
agree they want to 
start a business to 
do “something they 
love for a living”.

66%

“I like doing things 

in my own way and 

in a way that makes 

me happy.”

“I would love to turn 

my passion into a 

career and my own 

business.”

“I want to put in 

the hard work 

and effort into 

something that is 

mine, not to benefit 

another company or 

business.”

“I would like to earn 

enough to support 

myself and one 

day, a family, and 

keep working and 

creating so I can 

focus on the good 

things in life.”
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Passion and dreams are more motivating 
for school leavers 18-19

 How much do you agree or disagree that the following are 
good reasons for you to start your own business or bring an 
entrepreneurial idea to life? Base: Total n=1035

Total Agree

Age Region Indigenous status

18-19 yrs
20-24 

yrs
Metro Regional Yes No

Build something I’m proud of 67% 62% 62% 65% 66% 63%

Do something I love for a living 73% 64% 66% 67% 64% 66%

Sense of achievement in making 
something that is my own 61% 54% 54% 61% 68% 55%

Follow my dreams and passions 67% 58% 60% 61% 64% 60%

Flexibility and freedom to work 
on my own terms

56% 54% 53% 58% 57% 55%

To pursue an opportunity to 
bring my idea to life

51% 47% 48% 49% 48% 48%

More control over my life 48% 48% 46% 52% 54% 48%

A career with meaning that 
makes a difference

51% 49% 49% 50% 55% 49%

Financial reward – to support 
myself financially and my family

53% 48% 47% 54% 63% 49%

It’s a better option because of 
where I live has limited job and 
career opportunities

20% 19% 17% 24% 30% 18%

n=272 n=763 n=680 n=355 n=56 n=966

Drivers and barriers of entrepreneurship

Blue = sig higher @95% Pink = sig lower @95%
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There were some 
differences in 
demographics for the 
drivers.

Passion and dreams are 
more motivating for school 
leavers aged 18-19 years old.

A sense of achievement 
is more motivating for 
younger women aged 18 - 
19 and in regional areas. 

Indigenous and regional women are 
more strongly motivated by financial 
reward for themselves and their family 
as well as providing opportunities in 
more limited job markets.

Opportunity exists to 
tailor messages for 
younger, Indigenous 
and regional women.
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“Doing something I love for a living” is the 
most compelling reason overall

 And what would be the most compelling reason to start your 
own business or bring an entrepreneurial idea to life? Select 
one Base: Total n=1035

Drivers and barriers of entrepreneurship

20%

15%

13%

12%

Do something I love for a living

Flexibility and freedom to work on my own terms

Financial reward – to support myself financially and my family

Follow my dreams and passions

11%
Sense of achievement in making something that is my own

8%
Build something I’m proud of

7%
A career with meaning that makes a difference

6%
To pursue an opportunity to bring my idea to life

5%
More control over my life

It’s a better option because of where I live has limited job and career 
opportunities

2%
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20-24 year old women are 
more likely to be motivated 
by flexibility and freedom 
to work on their own terms 
(17%) compared to 18-19 
year olds (9%).

Having a career with 
meaning that makes 
a difference is more 
compelling for young non-
Indigenous women as the 
number one reason to start 
a business (8%) compared 
to young Indigenous 
women (0%). 

School leavers are more 
motivated to pursue an 
opportunity to “bring my 
idea to life” as the most 
compelling reason to start 
a business (10% 18-19 year 
olds) compared to only 5% 
of 20-24 year olds.
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Women are inspired by other women, 
which gives them confidence to start on 
their own

 What has triggered your interest to one day start your own 
business or bring an entrepreneurial idea to life? 
Base: Total n=1035

40%

24%

20%

13%

Seeing other women like me start their own business online, makes me think I can

Don’t want to work on anyone else’s terms

Working long hours/ inflexible hours

Struggling to find a job

13%
Not feeling valued in the workplace

12%
Current role lacks purpose

12%
Not happy in my current job

9%
Worsening job market and job outlook for graduates

7%

I’ve experienced gender bias in the workplace and wanted to create my own 
opportunities

Drivers and barriers of entrepreneurship

31



22%  
of women aged 
20-24 said working 
long hours hours 
which are inflexible 
has triggered 
their desire to 
start a business 
(significantly higher 
than 18-19 year olds 
14%).

19%
of 18-19 year olds 
are struggling to 
find a job which 
has triggered 
their interest to 
start a business 
(significantly higher 
than 20-24 year olds 
11%).

15% 
of 20-24 year olds 
are not feeling 
valued in the 
workplace which 
has triggered 
their interest in 
entrepreneurship.

28% 
of young Indigenous 
women are 
struggling to find 
a job which is 
triggering their 
interest to become 
their own boss 
(significantly 
higher than non-
Indigenous  
women 13%).

Significantly more young 
women with English as 
a second language, have 
experienced gender bias 
in the workplace (10%) 
compared to women 
where English is a first 
language (5%).

Women with English as 
a second language are 
more likely to report the 
worsening job market 
for graduates (13%) as 
the trigger to starting a 
business.
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There are many barriers to starting a 
business, with finance the biggest concern

Drivers and barriers of entrepreneurship

74%

74%

67%

66%

It’s hard to get financial backing

I need to be in a strong financial position before I’d consider it

I’m not sure where to start

I’m worried about failing

66%
It’s tough to come up with a viable idea

64%
I haven’t had enough time to think about it or plan for it

64%

I’ve got ideas, but I don’t know enough about the 
financial side of running a businesses

 How much do you agree or disagree, that the following 
are reasons not to start your own business or bring an 
entrepreneurial idea to life one day Base: Total n=1035

61%
Lacking the confidence

55%

I don’t have a big enough following on social media to support 
my business

52%
I don’t have access to resources, skills or training that I need

49%
Lack of support and mentorship from people who could help me
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66% of women in regional areas lack the 
confidence to start their own business

 How much do you agree or disagree, that the following 
are reasons not to start your own business or bring an 
entrepreneurial idea to life one day? Base: Total n=1035

Age Region
Indigenous 

status
Speak English 

at home

18-19 
yrs

20-24 
yrs

Metro Regional Yes No Yes No

It's hard to get financial 
backing

69% 76% 74% 73% 66% 75% 74% 75%

I need to be in a strong 
financial position before 
I'd consider it

72% 74% 75% 71% 64% 74% 73% 75%

I'm not sure where to 
start

63% 69% 67% 69% 64% 67% 67% 69%

I'm worried about failing 61% 67% 64% 70% 70% 66% 66% 65%

It's tough to come up 
with a viable idea

62% 67% 65% 66% 64% 66% 65% 67%

I haven't had enough 
time to think about it or 
plan for it

61% 65% 61% 69% 66% 64% 64% 64%

I've got ideas, but I don’t 
know enough about the 
financial side of running 
a businesses

60% 65% 64% 63% 61% 64% 64% 63%

Lacking the confidence 59% 61% 58% 66% 59% 61% 61% 61%

I don't have a big 
enough following on 
social media to support 
my business

53% 56% 54% 56% 61% 55% 54% 57%

I don't have access 
to resources, skills or 
training that I need

51% 52% 53% 49% 63% 51% 51% 54%

Lack of support and 
mentorship from people 
who could help me

47% 50% 49% 50% 59% 49% 47% 58%

n=272 n=763 n=680 n=355 n=56 n=966 n=806 n=224

Blue = sig higher @95% Pink = sig lower @95%

Drivers and barriers of entrepreneurship
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“‘Women feel they have to 

have everything prepared 

and tick all the boxes before 

they can pursue it, men feel 

they only need to tick a few 

boxes to start it.”

Financial barriers and not 
knowing where to start are 
the main barriers for young 
women. 

“As a young person, you 

don’t really know all the 

options that are available 

to you. Sometimes owning 

your own business can 

seem like a pipe dream, so 

I think people abandon the 

prospect pretty quickly.” 

Providing resources and ‘real 
life’ advice on the costs of 
starting a business and where 
to start will be of most value 
for women.

Regional women are more 
likely to lack time and 
confidence compared to 
young women in metro areas. 
This demonstrates the need 
for programs like Accelerator 
in Enterprising Women in 
regional areas. 

English as a second language 
speakers lack support and 
mentorship from people who 
could help them.

“The tools I am missing is 

not knowing where to start 

or what is the right thing to 

do for yourself.” 

67% of young women 
aged 18-24 are not 
sure where to start.

“The most challenging part of starting 

a business is getting it from an idea to 

beginning the first steps.”

“There’s a lot of broad information 

available. It’s hard to get specific 

information about a specific 

industry.” 

“

“
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Inspiration and 
resources that 
women want
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Social media and online courses are 
the most popular sources followed by 
networking

 When looking for career inspiration, ideas or information 
about starting a business, what sources would you use? 
Base: Total n=1035

61%

60%

57%

56%

Social media – Instagram, Twitter, Tik Tok

Online courses

Networking & speaking to people in the industry

Talking to family and friends

54%
Google search

48%
You Tube videos

43%
Mentors

40%
Podcasts

38%
Read books

38%
Facebook support groups

30%
Government websites like the ATO

Inspiration and resources that women want

28%
Webinars
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18-19 year olds are more 
likely to use social media 
(68% vs 58% for 20-24 year 
olds). 

20-24 year olds are more 
likely to use podcasts (43% 
vs 32% for 18-19 year olds).

Metro women are more 
likely to use books (40% vs 
33% regional) and Regional 
women are more likely to use 
Facebook support groups 
(45% vs 34% metro).

Indigenous women are less 
likely to use webinars (16% vs 
29% non-Indigenous).

Those who do not speak 
English at home are more 
likely to look to mentors (51% 
vs 41% English speakers).

Social media, 
online courses and 
networking play 
an important role 
in inspiring female 
founders.
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Women want to see other women succeed 
to give them confidence to do the same

 In what ways are having female role models important for 
career inspiration? Base: Total n=1035

Inspiration and resources that women want

“It’s extremely important for 

me to learn and be inspired 

by my role models and 

mentors.” 

To be inspired by others like me who have achieved success motivates me to 
think I can do it too

71%

59%
To learn from others who have started a business about where to start

47%

To understand the kind of lifestyles others have achieved whilst following their 
career dreams

“I watch Instagram stories 

a lot and her life just seems 

to be great! That kind of 

lifestyle is so inspiring to 

me. The idea of working 

a 9-5 day every single day 

seems so monotone and 

draining. I just want to be 

happy!”

“It’s the most inspiring 

thing (seeing and hearing 

others stories), it wasn’t 

until I discovered these 

people that I was like ‘wow 

maybe this is possible  

for me.”
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Female role models are important 
drivers of motivation for young 
women with 71% saying they feel 
inspired by others like me who have 
achieved success.

Case studies involving 
role models can be a 
powerful way to motivate 
women and build 
confidence.

Women aged 20-24 are more likely 
to feel inspired by role models (72%) 
compared to those aged 18-19 years 
old (66%).

Female role models give young 
women an idea of what it would be 
like to achieve success and learn from 
others about where to start.
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Women are interested in a wide range 
of resources

 What resources would be most helpful when considering 
starting a business or bringing an entrepreneurial idea to life? 
Base: Total n=1035

68%

60%

59%

55%

Financial information about how to run a business

Practical ‘real’ business skills like applying for an ABN, completing a BAS

Business savvy skills like communication, problem solving and time management

Having tools to test out my idea and develop a business plan

52%
Mentor programs to support confidence building

52%
Shared learning about the best way to build a successful business

50%
Work experience programs

49%
Technology skills like coding and building a website

Inspiration and resources that women want

On average young women 
express interest in four 
different resources.

Financial information and 
‘real’ business skills are the 
most helpful resources.

There are no significant 
differences by 
demographics.

“I know very little about 

the ‘real’ business part of 

owning a business such as 

financial and legal jargon.”

“I think the most essential 

skill to have is confidence! 

Not only in yourself but in 

your business itself.” 

There is a need 
to provide a 
wide range of 
resources for 
young women 
to build practical 
real world skills.
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Women would like both online and face to 
face courses

 How would you prefer these kinds of resources to be delivered 
when learning new skills? Base: Total n=1035

66%

63%

50%

46%

Online courses

In person face to face course or training

Website with online resources that can be downloaded

Videos

40%
eLearning modules

32%
Podcasts

28%
Webinars

Inspiration and resources that women want

“Personally, I think 

downloadable 

resources are 

particularly 

helpful as they are 

something you can 

keep and continue 

to look back on.”

“Online modules are 

also great as you 

can watch in your 

own time and pause 

them to take notes.”

“I enjoy eLearning 

modules, 

downloadable 

resources and 

the occasional 

webinar!”

Preference 
for both 
digital and 
face to face 
learning 
experiences.
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There are some demographic differences in 
terms of preferences

 How would you prefer these kinds of resources to be delivered 
when learning new skills? Base: Total n=1035

Age Region
Indigenous 

status
Speak English 

at home

18-19 
yrs

20-24 
yrs

Metro Regional Yes No Yes No

Online courses 65% 66% 64% 70% 70% 66% 67% 63%

In person face to face 
course or training

67% 62% 64% 62% 50% 64% 63% 65%

Website with online 
resources that can be 
downloaded

46% 52% 49% 52% 52% 50% 51% 44%

Videos 51% 44% 46% 46% 52% 46% 45% 48%

eLearning modules 37% 42% 41% 39% 55% 40% 40% 43%

Podcasts 26% 34% 32% 31% 43% 31% 33% 25%

Webinars 21% 30% 30% 24% 25% 28% 26% 35%

n=272 n=763 n=680 n=355 n=56 n=966 n=806 n=224

School leavers aged 18-
19 have a preference for 
video resources (51%) 
whereas those aged 20-
24 preferred Podcasts 
and Webinars compared 
to younger women.

Indigenous women 
were significantly more 
interested in eLearning 
modules (55%), whereas 
non-Indigenous women 
prefer face to face 
training (64%).

Women from non-English 
speaking households had 
a preference for webinars 
(35%).

There is a need for a range of resources to suit different 
learning styles and preferences.

Inspiration and resources that women want

Blue = sig higher @95% Pink = sig lower @95%
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Sample profile
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Demographic profile

Sample Profile n=1035   % n

Age 18-19 years 26% 272

20-24 years 74% 763

State NSW 32% 330

ACT 2% 20

VIC 26% 267

QLD 20% 207

SA 7% 73

WA 10% 108

TAS 2% 20

NT 1% 10

Region Metro 66% 680

Regional 34% 355

Indigenous Status Yes 5% 56

No 93% 966

Prefer not to say 1% 13

Speak another language 
at home outside of 
English

Yes 22% 224

No, only english 78% 806

Prefer not to say 0% 5

Sample profile
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Research objectives
The research project aimed to uncover relevant and inspiring insights into young females 
aged 18-24 to inform the delivery of the Accelerator for Enterprising Women initiative.

1. Measure the impact of COVID-19 on 18-24 year old future female job makers, how 
confident women are about the current state of play, and better understand how we 
can support them to be successful in a post-COVID economy.

2. Understand how young women (18-24) are feeling about future employment 
opportunities which may have been limited as a result of the COVID.

3. Identify young women with a desire to start their own business, what is driving their 
interest and ascertain what barriers are holding women back from taking the next 
steps.

4. Understand what young women know about the pathways into the entrepreneurial 
industry.

5. Find out what resources, support, skills women need to be successful in creating 
their own jobs, starting their own business and preferred ways to engage with the 
content.

Sample profile
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